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“The branding and stickiness value of
video means that every viewer is worth
(in the marketing sense) 10X more than a
reader of text content (maybe more).”

Rand Fiskin
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What's Wrong With Video
Best

9 Copenhagen #TwentyThree #Video #Marketing twentythree.net




m TwentyThree™ — The Video Marketing Platform 00:23
o

1. The majority of marketers are only using video
at the top of the buyers journey.

Attract Convert Close Delight

9 Copenhagen #TwentyThree #Video #Marketing twentythree.net



m TwentyThree™ - The Video Marketing Platform 00:23
o

2. Are Marketers Properly Measuring Video
Through the Funnel? (No)

Video is being measured by the equivalent of decade-old
vanity metrics like clicks.

00% 36% 38% 24% 18% 27%

Amount of plays Likes/shares of Engagement Conversions Leads generated We haven’t
video on social defined success

Source: TwentyThree’s State of Video Marketing Survey 2018
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3. You’re most likely producing the wrong videos.

We tracked over 1 billion plays and saw that successful
videos don’t have to be under 2 minutes.

What videos are being produced?

0-2 mins 2-5 mins 5-15 mins 15-45 45+

What videos are driving engagement?

0-2 mins 2-5 mins 5-15 mins 15-45 mins 45+ mins

Source: State of Online Video 2017
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And it’'s changing even more in 2018:

\What videos are being produced?

0-2 mins 2-5 mins 5-15 mins 15-45 45+

What videos are driving engagement?

0-2 mins 2-5 mins 5-15 mins 15-45 mins 45+ mins

9 9 Cleveland, OH #contentmarketing #video #marketing twentythree.net
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4. Marketers are stuck on a platform or two.

(T Tube
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5. Are you running video on every
possible platform?
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0. By not using trackable video on your website,
users are leaving your website to Youlube.

Just when you've captured their traffic and invested in moving them down your funnel, you send them away.

@ VouTube ™ Search Q g
f  Home
&  Trending
= Subscriptions

LIBRARY

£0)  History
©  watch later Nike o ) SUBSCRIBE 749K
749,415 subscribers

SUBSCRIPTIONS

HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT Q >

Choose Go - Feature ADDITIONAL NIKE
o M CHANNELS
views * 8 hours ago
Sport . .
@ When your world stops, there’s only one option - #ChooseGo ° Nike Training
@ Gaming #Nike SUBSCRIBE

https://www.nike.com/ChooseGo

MORE FROM YOUTUBE @ nike Basketball

[  YouTube Movies SUBSCRIBE
° NikeWomen
Q Settings
SUBSCRIBE
Hel

Nike’s lack of video on their website, drives users out of the funnel to YouTube.

9 Copenhagen #TwentyThree #Video #Marketing twentythree.net
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/. Marketers are driving 100,000 emaill
recipients off to a 3rd party platform

By not having trackable video on your website, you're forced to drive them to a third-party

Emaiil

DOX:AWARD //

THIS YEAR'S BEST INTERNATIONAL DOCUMENTARIES

From the film Welcome To Sodom

12 films have been nominated in CPH:DOX’s main competition

festival’s bid for this year’s best international documentary film.

Q Copenhagen

Dox:Award 2018, the

#TwentyThree #Video #Marketing

3rd Party Platform

o) 0:06/0:56

Dox:Award // CPH:DOX 2018

152 views

00:23

AuTorLAY @)

Laila at the Bridge @ CPH:DOX
2018

CPH:DOX
No views
New

Tennis. Rafael Nadal - TOP
EVER FUNNY Moments

Racquet TV
Recommended for you

Why Denmark is the Happiest
Country

Prof G
60K views

Emilia Clarke Recalls Her Game
of Thrones Audition

The Tonight Show Starring Jim
Recommended for you

No Sex Marriage —
Masturbation, Loneliness,

TEDx Talks
Recommended for you

twentythree.net
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8. Your lead scoring and attribution data is off by 50%

Positive Attributes © Add new set

Score: 1 Actions

The contact property Google Plus clicks is greater
than 0.

AND

The contact property Twitter clicks is greater than
0.

AND

Score: 1 Actions

The contact property Facebook clicks is greater
than 0.

AND

9 Copenhagen #TwentyThree #Video #Marketing twentythree.net
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Why is video treated differently?

Analytics

Tools SEO tool SoMe tools

Email
marketing
tool

Marketing
automation

9 Copenhagen #TwentyThree #Video #Marketing
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Why Are Marketers Treating Video Differently:

‘ The majority of marketers are only using video at the top of the buyers journey.

Are marketers properly measuring video through the funnel? (No)

Marketers are most likely producing the wrong length of videos.

Marketers are stuck on a platform or two.

By not using trackable video on your website, users are leaving your funnel to YouTube.
Marketers are driving 100,000 email recipients off to a 3rd party platform

Your lead scoring and attribution data is off by 50%

9 Copenhagen #TwentyThree #Video #Marketing
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Video Marketing Best-Practices

Attract Convert Close Delight

9 Copenhagen #TwentyThree #Video #Marketing
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1. Measure beyond the top of the funnel

-Run shorter versions of video content to attract users and to drive
them to your website where you can track their behavior.

-Keep users in your funnel by using video hubs and video landing pages
on your website.

How much of my video do people watch?

@ % 48%m )
¢

& go.marketo.com
& facebook.com 9

ol
one
0 (0) .
(0] (0] Marketo is on Facebook. To connect
with Marketo, join Facebook today. MARKETING

NATIGN
Youtube Facebook o WINNING IN THE

S ENGAGEMENT
~ 00:58 mins ~ 0:20 mins ECONOM

Tues, October 3 Wed, October4  Thurs, October 19
. o Boston, MA Chicago, IL
We're so excited Seth Godin is joining us at our
upcoming #MKTGnation Roadshows in October!
1 r!

Here's a teaser!
Register today: http://ow.ly/2iRW30ezriX
Join Marketo for a full day of marketing

66% a 1 thought-leadership as the Marketing Nation
~J \ comes to Boston, Chicago & London! This
event will provide you with an opportunity to

network with your peers as well as hear
from industry experts on what they see for

O W n e d . \ the future of marketing.

. Each roadshow will include:
L}
~ 3 . 56 I I I I n S » Keynotes from Marketo executives on
# Share how to win in the Engagement

< M

Instead of simply posting a video to Facebook,
drive them to your website to learn more.

9 Copenhagen #TwentyThree #Video #Marketing
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How much of my video do people watch in
20187

I

Website Youtube Facebook
~ 4:59 mins ~ 01:14 mins ~ 0:06 mins

Even when a video is played, the experience
context matters. Owned media is up to 50x better
at driving engagement.

19 9 Cleveland, OH #contentmarketing #video #marketing twentythree.net



719% of marketers use video for brand
awareness, whether that’s on social,

Youlube, or on a website, video can quickly
relay your message to prospects.

TwentyThree’s State of Video Marketing Survey 2018
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However, only 38% measure video
engagement on their website.

TwentyThree’s State of Video Marketing Survey 2018
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2. Start measuring engagement and conversions,
Instead of views or plays.

Higher conversion rates from inbound traffic
generated from videos and video hub

FORSIDE LIVESTREAMS LIVE OPTAGELSER INSPIRATIONSVIDEQER VIDEOGUIDES

LIVE: BKONOMISTYRING | PROJEKTER
’I\ 14. JUNI 2017 08:30

Tilmeld Program

459 12 1544|9

Dage Timer Minutter

Conversion rate on live events

LEDERNES @

KompetenceCenter

9 Copenhagen #TwentyThree #Video #Marketing twentythree.net
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3. Produce (and measure) the right length of
content for your audience.

We tracked over 1 billion plays and saw that successful
videos don’t have to be under 2 minutes.

\What videos are being produced?

@-2 mins 2-5 mins 5-15 mins 15-45 45+

d hint

What videos are driving engagement?

& hint Trending  Events  All Videos

0-2 mins 2-5 mins 5-15 mins 15-45 mins 45+ mins Eﬁﬁﬁﬁn
Completion rate on their videos Leads generated from

that average 27.4 minutes video content

9 Copenhagen #TwentyThree #Video #Marketing
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4. Run video across every channel, your entire

website, and emaills.

Avg. time spend on webpages
increased by video engagement

T 185, 9%

fi dk .
ltness VIDEO MEDLEMSKAB | ATTRANEHOSOS | FINDHOLD | FIND CENTER [EEVGISIN]
Valg en kategori ¢ v Q
Related videos
' ; ;
74 LR ¥

WODSTOCK
WODSTOCK COPENHAGEN 2017
April 27,2017

9 Copenhagen #TwentyThree #Video #Marketing

Facebook pages connected to a
video marketing platform

+40

“A video marketing platform makes my
work much easier, especially for larger
campaigns. Using a platform for Facebook
| can do my work in half an hour instead of
several hours.”

Casper Finn Olsen,
Social Media Coordinator, fithess dk

00:23

twentythree.net



25

m TwentyThree™ - The Video Marketing Platform

5. Increase leads with video by 50%

R

Want to learn more about
how to get started with
collaborative robots?

9 Copenhagen #TwentyThree #Video #Marketing

UNIVERSAL
ROBOTS

00:23
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“Now we can actually measure and we can
lead score on engagement, and we can
capture the contact details from the [video]
viewers, within that first month, we saw that
50% of all contacts generated came from
video collectors.”

-Christian Johansen, Digital Marketing Specialist, Universal Robots



27

Only 18% of marketers use video to collect leads

TwentyThree’s State of Video Marketing Survey 2018
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6. Use GIF’s or animated thumbnails to improve CTR’s
and keep users on your website

Increase in click-through rate B

AARSTIDERNE

with animated thumbnails

MALTIDSKASSEVIDEO

KVIKKASSEN: UGE 21

af Juliane Dybkjeer 21. maj 2017
O FRA JUICE SELV-KASSEN: HEAT IT UP Share "Torskefisk med cremede porrer og spred salat med >
O af Juliane Dybkjzer 29. maj 2017 igat N
En krydret og forfriskende juice fra Juice Selv-Kassen. Share from current time

Ingredienser

« Y2 chili (justér selv)

« 1red peberfrugt

« 2% appelsin (uden skreel)
« 750 g redbeder

Se hvordan du ger i videoen herunder, og bestil din egen Juice Selv-Kasse her

Burger med ka. wiieioalat og kalsalat

Heat it up

£ [w] 0=

Méske har du ogsa lyst til at laese...
aarstiderne.nu

wwwsarstiderne.nu

Kylling og couscoussalat med grillet grent og persille

1 adaThis

9 Copenhagen #TwentyThree #Video #Marketing twentythree.net
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/. Video metrics can’t be put in a silo

c®r 0 a

Contacts from Marketo directly R S B T2

integrated with Twentythree VMA

REQUEST DEMO SIGN IN SIGN UP FREE

Convert Your Web ¥ “» - ‘ branch

Traffic into High-Value

App Users

Journeys™ turns your mobile web traffic into an organic

app install channel with smart banners and custom
, audience targeting.

Average video engagement

minutes for identified contacts

Q:57

Q@ Copenhagen

TRYIT

Your App is Your Most Important Channel

Compared to mobile web, apps perform better across a variety of metrics.

7 4285% 7 4120% A%

' v
PRODUCTS VIEWED ' | CONVERSION TO PURCHASE ' H ORDER VALUE
'
Users engage with H L Apps perform better in K | App customers spend
N products more in apps. K ‘\ every part of the K ' more on every
Connect
Analytics
’ ( f/\l ) mixpanel
L .-
Google Adobe Google Tag Mixpanel
Analytica Analytica Manager

Marketing Automation

B Marketo & eloqua
==

Hubspot Marketo Pardot Elogua

Remarketing

AcRolL> K 4

Google AcRoll Facebook Twitter
Remarketing Pixel Website Tag

#TwentyThree #Video #Marketing

g

SharpSpring

00:23
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Qualitative

Q Copenhagen
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Video

Marketing
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Quantitative
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What Iwentylhree
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Moving video marketing analytics to level of web
analytics by measuring engagement and conversions

©® © ® = videos | TwentyThree x e
]
A n a Iy t I C S & C' @ Secure | https://video.twentythree.net/analytics/data/videos/filter/date_expression/pastquarter/ % | i@

m Video section Switch to site Mareike Bonitz & I \ Upload Video

Videos Live Webinars Editor Analytics Optimize Audience Social Inbound

e We’re moving from video analytics to video marketing analytics - Overiew Dashboard videos o] [

~ Inbound videos

Create report

o Tailored for every core marketing persona o —
o Follows the best practise web analytics - 84.634 = 44131 = 1081
Time of week = ‘ . B

Published by categories

e On demand, social, live in one place T

e We innovate on video analytics, context analysis " socil

v Usage

. . . What are my top converting videos? What are my core KPIs?
e Knowing which videos convert and perform the best.
s yourvideos make the  Wherdoes your engagement come | 23 IR
Howmany people pay my video? mostimeressions? |
ver View b« New2om  , s -« Fe2o® 5 » Daerange  Crestereport [}

—

‘ 162.649 \Tw o —‘ 1297:38:56 } -

sssssssssssssssssssssssssssssssssss

ssssssssssss

@ 2218 36 103900  17:45 24 @
i 3.
I o B o ()
[T [~ .

9 Copenhagen #TwentyThree #Video #Marketing twentythree.net
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Partnering & integrating video data into HubSpot

to lead score and automate workflows

002

Hubspot
o T:o—swpa:/) Sync / Deep integration H U b S p% t

e Real-time Video Heatmaps
e Email Video Previews

Marketing Dashboard Contacts Content Social Reports Productivity

Maria Willoch on TwentyThree

Maria Willoghy Y

I Paris, France o Twentylhrec
TwentyThree « nana@twentythree.net
Oy O

ENGAGEMENT ACTIVITY

SCORE 51 RIGHT NOW

" —
ENGAGEMENT 2m L8 sl

VIDEOS 3 videos played 00:20
VISITS 2 sessions Played via embed on twentythree.net 1:49 PM
LAST SEEN a day ago

LASTVISIT twentythree.net YESTERDAY

FIRST SEEN 5 months ago %

FIRST VISIT twentythree.net 11 ﬂ

IDENTIFIED VIA Hubspot, Sharpspring Played via embed on twentythree.net 1:49 PM

CONTACT

NAME Maria Willoch Maria Willoch Played via embed on twentythree.net 7:49 PM
SENIORITY manager

ROLE marketing

TITLE Head of Customer Acquisition

E-MAIL maria@twentythree.net

33 9 Copenhagen #TwentyThree #Video #Marketing

Don’t miss out! The 1st Bouldering Conference
Team Rangu <hello@ranguinc.com>

To:

Anna Nyberg

Join us! On June 20th-22nd it's Rangu Conf - the first ever
online conference for Bouldering, designed exclusively for
you.

We've handpicked leaders and experts, pioneers and growth
to provide you with the latest insights to greatest walls and
mountains. Get inspired by the top extreme sports athletes
and catch up with what is happening in the space.

00:23

twentythree.net
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Allowing marketers to run their video’s on every channel
from one platform, including inbound and social video.

003
Run video everywhere.

e Native distribution to FB, TW, and YouTube

e All analytics in one platform

e Inbound tools for video hubs, landing
pages, and live/webinar

34 9 Copenhagen #TwentyThree #Video #Marketing

ne File Edit View History Bookmarks People Window Help

video.twentythree.net/upload/html|5

Videos Editor Optimize Live Analytics Distribute

Upload

Drop video files here to upload or

twentythree.net
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Integrate video into email campaigns and
Keeping users in the marketing funnel

004
Email

e Trackable video GIF’'s and thumbnails for
video

e Direct integrations with email platforms

e Video hubs and landing pages to keep
. . FRA JUICE SELV-KASSEN: HEAT IT UP
users in your marketing funnel.

En krydret og forfriskende juice fra Juice Selv-Kassen
Ingredienser

« Y2 chili (justér selv)

« 1red peberfrugt

« 2V2 appelsin (uden skreel)
* 750 g redbeder

Se hvordan du ger i videoen herunder, og bestil din egen Juice Selv-Kasse her.

£ [w] D[S

Méske har du ogsa lyst til at leese..
aarstiderne.nu

werwaarstiderne.nu

9 Copenhagen #TwentyThree #Video #Marketing

KVIKKASSEN: UGE 21

af Juliane Dybkjeer 21. maj 2017

>
Burger med ka.w.=ioalat og kalsalat

Kylling og couscoussalat med grillet grant og persille

00:23
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TwentyThree — The Video Marketing Platform

Each product from TwentyThree addresses the core pain points
marketers experience with video

9 Copenhagen #TwentyThree #Video #Marketing

00:23
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Challenge

Produce (by measuring engagement)

the right full-funnel video content
45 minute videos, 60 second videos, brand awareness, product video, etc

Test what video content works on each channel

social, website, live, webinars, etc

Integrate video across existing tools & set up
Include video metrics in lead scoring/attribution

marketing automation, Google Analytics, etc

Use a video marketing platform

9 Copenhagen #TwentyThree #Video #Marketing

00:23
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Techfestival.

Q Copenhagen
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Todd Patton

todd@twentythree.net
https://www.linkedin.com/in/todd-patton

The State of Webinars 2018

Be a part of shaping the way marketers view and
think about webinars. Fill out the survey for a
chance to win 2 tickets to Techfesitval!

#TwentyThree #Video #Marketing

00:23
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